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� e business was founded by the Chopdat family in 1986 
when the � rst store, Wayside Supermarket (Pty)  Limited, 
was opened in Lobatse. Following this,  Lobatse again 
witnessed the opening of the second store in 1993. In 1999 
the third store started its operations  in Gaborone, this 
commenced the start of a rapid and very successful rollout 
of stores in Botswana. In  2008 the � rst store of Choppies 
was opened for the public of South Africa at Zeerust. 

Today, the Group comprises of 83 stores; 64 in  Botswana 
and 19 in South Africa, with a further  12 stores (six in 
Botswana and six in South  Africa) scheduled for opening 
in the next  � nancial year (See store map on page 4).

In the last 15 years, Choppies has grown to become the 
most preferred home brand in the retail sector in  Botswana. 
Fuelled by explosive growth, Choppies presently enjoys a 
market share of 32% in the retail sector of Botswana.

Choppies owns the largest supermarket chain in  Botswana, 
with a footprint extending to rural  locations which have 
been traditionally under serviced in the retail sector. � e 
Group  created a paradigm shift in the  Botswana  retail 
market, by taking stores to population  centres, and 
maintaining shop hours convenient  to the consumer.

More recently, the Group extended its operations to South 
Africa, with a network of stores in the provinces of the 
North West, Limpopo and Free State. � e company was 
listed in the Botswana Stock  Exchange on 26 January 
2012, in what is  generally considered to be one of the 
largest and  most successful listings on the exchange in the 
non-banking sector. Since listing, the share price has risen 
from P1,15 to P3,07 a share, nearly a three-fold increase in 
value for shareholders in the span of over 18 months.

Currently the Group is one of the largest employers in 
Botswana. Around 5200 people in Botswana and 2000 in 
South Africa are in the payroll of the organisation. 

Choppies history and overview

Customer pro� le
� e core customer segment visiting the store falls in the 
lower and middle income segment of the society. Yet  
recently we are witnessing a change in this pro� le with 
upper  middle class sect of consumers also frequenting our 
stores.

Product portfolio
Choppies stocks and distributes around 45,000 SKUs. 
World’s  leading FMCG Brands � nd their presence in 
our stores. � e group’s success lies in making these brands  
available to the vast population across both the countries in 
which it operates through a wide network of stores.

Current operations
Supermarkets 
Choppies stores are categorised into Superstores and  
Hyperstores, based on the size of the � oor area. In  
Botswana, each store functions as an individual  subsidiary, 
and operates  under a separate trade name. Choppies 
Supermarkets SA (Pty) Ltd owns and operates 19 stores in 
South Africa, and is 100% owned by Choppies Enterprises 
Limited. 

Distribution and Supply
� e Group operates four distribution and supply  centres 
that function as the central sourcing point for Choppies 
stores. � e KVI (Known Value Items)  products � nd their 
way to the stores from these distribution points, while the 
others are delivered direct to the stores.

Sarfrosh (Pty) Limited is the Group’s 100% owned meat 
distribution business in Botswana.

A distribution centre catering to the South African  
Choppies stores was opened in Rustenburg on 15 
September 2012 and was fully operational by  August 
2013. � is distribution  centre, its infrastructure and the 
head o�  ce setup is capable of  handling operations of 
100 stores in South Africa going forward. � is is also one 
of the reasons of heavy costs structure in South African 
operations initially.
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Logistics

� e Group operates a logistics company,  Welldone (Pty) 
Limited, that supports the day-to-day operations of the 
stores in  Botswana. Welldone comprises a � eet of 394 
trucks and support vehicles, that ensures the e�  cient 
distribution and supply of products to the stores. � is is 
essentially a 24 hour  operation, under the full control of 
the  Group.

� e South African division also has  e�  cient logistic 
infrastructure which  supports the e� ective working of the 
stores.

� e � eet is branded with the  Choppies logo which serves 
as a promotional tool for the Brand. 

Services

Amphora (Pty) Limited is the Group’s 100% owned maintenance subsidiary, catering to all  maintenance-
related services for the Group companies. � ese ventures help to reduce the downtime and overall cost to 
Choppies.

Each of these subsidiaries operate as stand-alone pro� t centres. As they are all 100% owned by Choppies 
Enterprises Limited, the pro� ts are consolidated in the Group � nancials.
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Our Footprint
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Highlights

Retail space now exceeds 100,000 m

Gross proft up 28%

Revenue up by 22% to more than
P4 billion

Number of stores increases by 10 
during the year and 10 post � nancial 

year to a total of 83 in Botswana 
and SouthAfrica

Earnings up 11,4% to 13,06 per share

Long term debt reduces by 22% to
P60,4 million

2
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His Excellency F.G.Mogae - Chairman of the Board
His Excellency F.G.Mogae was elected as the President of the Republic of 
Botswana in 1998 and served the Nation in this  position until 2008. His 
Excellency is currently the special envoy of the  United Nations for HIV/AIDS 
and good governance in Africa, and was  awarded the 2008 Mo Ibrahim 
prize for his achievement in African  leadership. 

Ramachandran Ottapathu - CEO
Ramachandran Ottapath (Ram), a Fellow member of the Institute of  
Chartered Accountants of India and associate member of Botswana  Institute 
of Chartered Accountants, joined Choppies Group in 1992, where within a 
short period of time assumed a position of leadership as the CEO. Ram has 

its expansion into South Africa and will be driving the Group’s growth into 
other areas of Southern Africa going forward. 

Farouk Essop Ismail - Executive Director
Farouk was the founder of the Choppies Group of Companies, the group now 

in 1986 under the name Wayside Supermarket (Pty) Ltd and since then has 
witnessed the exponential growth of the group.

Robert Neil Matthews - Non Executive Director
Robert Neil Matthews, a Fellow member of the Institute of Chartered 
Accountants  in England & Wales and Botswana Institute of Chartered 

He is a retired partner of PwC Botswana and is currently carrying out 
consulting and advisory services for various  organisations.

Dorcas Kgosietsile - Non Executive Director
Dorcas Kgosietsile holds  Bachelor of Arts degree in Accounts Statistics and 
Economics with M.Sc. in Management. She was appointed as the Counsel  

High Commissioner of Botswana to India. She is currently the group CEO of 
FSG Limited.

Board of Directors
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Chairman’s Statement

It is with great pleasure that I  present to you the 
Group’s second  annual report subsequent to the 
listing on the Botswana Stock Exchange in January 
2012.

� e performance of Choppies’ shares, with a nearly 
three-fold increase in price since listing, is re� ective of 
the aggressive expansion path pursued by management 
over the last year. � is comprises of 10 new stores 
opened over the  period, six in Botswana and four in 
South  Africa. � e expansion in the store count has  
materially improved headline earnings, with turnover 
showing signi� cant gains over the last � nancial year.

Currently Choppies has grown to be the largest retail 
chain in Botswana, and its shares - with more than 
5,000 shareholders - it is one of the most widely held 
in the country. It is also a  matter of great pride that 
Choppies is now  Botswana’s largest employer outside 
the  public sector.

Not only was the Choppies Botswana Stock  Exchange 
listing the largest and most  successful outside the 
banking sector, the  performance of the share price 
over the last 18 months has been a vindication of the 
faith placed in our management by the  investment 
community. I am delighted that the rise in share value 
since listing has delivered such  outstanding value to 
our broad spread  of shareholders.

� e retail sector in Botswana continues to grow on 
the back of relatively robust  consumer spending. 
While the Choppies brand is now one of the most 
recognisable in the country, there remain pockets 
of the country still under-serviced by modern retail  
facilities. We are constantly exploring new  avenues 
for growth, both in terms of new store openings and 
higher value-added product mix.

While there are still opportunities for growth in 
Botswana, we are looking further a� eld to South Africa, 
Zimbabwe, Zambia, Tanzania and other countries in 
the region for future  expansion. We expect to be able 
to report back to shareholders on progress made in 
this  regard in the course of the coming � nancial year.

Appreciation

Our sta�  and management performed superbly in 
the most challenging of times, given the pressures 
and demands placed on them in these times of  rapid 
growth. � is set of results is a testament to their 
dedication and persistence, and I cannot thank them 
enough. And, while we can never a� ord to become 
complacent, I believe we have assembled a world class 
team that has been tested under trying conditions.

I also want to thank our non-executive  directors 
for their counsel and diligence. A word of thanks is 
also owed to our business clients for their  continued 
support, feedback and encouragement,  and - most 
important of all -  to our loyal customers, each and  
every one of them,  for helping to build the Choppies 
brand into what it is today.

Festus G Mogae
Chairman
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CEO’s statement

I am delighted to share with you our progress as a business 
concern since listing on the Botswana Stock Exchange 
(BSE) on 26 January 2012. It therefore gives us great 
pleasure to be able to report to those, who  supported us in 
our capital raising e� orts, that their faith in Choppies has 
been well rewarded. Choppies stock price has grown nearly 
300% since listing, and  the Group has achieved gains in 
virtually all key areas of the business.

Our � nancials
Revenue growth for the year under review was 22% for the 
Group as a whole, assisted by the opening of six new stores 
in Botswana and four in South  Africa. To put this � gure 
in context, 12.6% is  attributable to new stores growth, 
and 9.40% is the  like to like growth from the existing 
stores, largely due to an improved product mix and a 
higher  percentage of margins from Choppies-branded 
goods being sold. � ere was also an improvement in 
overall footfall and spending by customers, which further  
contributed to revenue growth, which is a  commendable 
achievement given the weaker  economic conditions in 
both countries.

As far as the South African stores are concerned  the 
growth from the new stores accounted for  39.5% and like 
to like growth from the existing stores was 24.4%, helped 
by better product mix and a  competitive pricing strategy.

� e above is particularly commendable given  average 
retail sales growth of just 2-3% in both  Botswana and 
South Africa. It shows that  Choppies continues to gain 
market share in a highly  competitive market.

Overall, the Group achieved an increase of 11,4% in 
earnings for the year under review, supplemented by new 
store openings, rigid cost control, better product mix and 
increased sales of higher margin house-brand products.

Our continuous monitoring and analysis of the markets in 
which we operate, buttressed by continued investment in 
supply chain  management and company infrastructure,  
enabled us to maintain our price advantage without 
compromising on quality and pro� tability.

Gross margins improved to 20,4% (from 19,45% the 
previous year), while net  pro� t margins remained steady 
at 3,81%.

� e balance sheet remains healthy, with long-term debt 
accounting for just P60,4 million, out of total equity and 
liabilities of P1,3 billion. 

� e Group’s cash position remains robust, with net cash 
from operating activities increasing  by 9,3% to P212,3 
million over the year.

Choppies increased inventories by 22.6% to P265.5 
million primarily due to the  expansion of the store 
network. � e  inventory turnover ratio for the year was a 
healthy 13.3, re� ecting the Group’s strong  emphasis on 
inventory management and  product mix.

We remain excited by the opportunities for growth that 
lie ahead, details of which are outlined in the operational 
review.
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Our people
� e key success factor of Choppies is our people. � eir 
commitment, loyalty and hard work have been pivotal for 
the growth of this organisation over the years. I appreciate 
and thank each and everyone of this  valuable team for 
their support and dedication. 

Our brand
‘Choppies’ has become the most preferred home grown 
brand in Botswana and is the  category leader in several 
of the businesses it operates. � e revenue from the house 
brands have exceeded 16% of the total turnover in 
Botswana.

Our customers
� e footfall continues to increase over these years. It shows 
the loyality of our customers  and their support to our 
brand. I take this opportunity to appreciate the  customer 
communities whole heartedly  for their relentles support 
to the brand.

Corporate governance
We are proud of the tradition of integrity on which 
Choppies has been built and strive to always do the right 
thing for our  customers, our people and our communities. 

Our Board of Directors  are a balanced and  diverse group 
of leaders, well equipped to carry out their functions as a 
governing body on behalf of shareholders.  We also have 
dedicated audit and  remuneration committees, chaired by  
independent non executive Board Members.  

In our commitment to be a world class organisation, 
we continually review and enhance our internal process 
and ensure all our employees abide by this tradition of 
excellence and  integrity.

Milestones
I wish to share  a few of our key successes with you,  namely: 

• Retail space now exceeds over 100,000 sq.mts
• Successful employment of  over 7,200  employees in 

the Group
• Customer footfall exceeding 6 million a month

Before concluding I would like to take this opportunity 
to personally thank every employee of this dynamic 
organisation for their whole-hearted e� orts resulting in 
this sterling growth and I also wish everyone all the best 
for 2014.

Ramachandran Ottapathu
CEO
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Operational review

Market conditions
� e Botswana economy has witnessed a noticeable cooling 
in the pace of growth over the last 12 months from the giddy 
levels of 8% of previous years. Economic growth for the 
2013 calendar year is expected to reach 4.6%, which is likely 
to taper downwards in subsequent years.

According to African Economic Outlook, the recent 
deceleration in real Gross Domestic Product (GDP) is 
mainly due to the 8% decline in mining output in 2012, 
which was o� set to some extent by growth of 9.7% in 
the non-mining sectors. Projections in the medium term 
indicate moderate economic growth of around 4.6% per 
annum continuing to 2014. � is was predicted on the basis 
of gloomy global prospects and the associated slow recovery 
of the mining sector.

In addition to these slack prospects, the  country continues 
to face challenges related to its  overdependence on the 
mining sector. Among  other major challenges confronting 
the  country are the national unemployment rate of 17.5%, 
a  poverty rate higher than 20%, and  income  inequality. 

As part of the country’s National Development Plan (NDP-
10), the Government is addressing these  challenges through 
a number of initiatives  including the adoption of a new 
National Economic  Diversi� cation Strategy, which focuses 
on  private sector led economic diversi� cation,  leading to 
large-scale investment in hotels, air  services, the � nancial 
sector and other services.  � is farsighted planning is aimed 
at reducing   Botswana’s dependence on mineral resources in  
the years to come. 

� e in� ation outlook is expected to be moderate, remaining 
in the Bank of Botswana’s target range of 3-6%, due to 
restrained monetary expansion and moderate increases in 
the public-sector wage bill.

� e South African economy faces serious headwinds in the 

form of rising in� ationary pressures, high unemployment 
and ongoing  labour unrest, particularly in the mining sector.

� is is of particular relevance to Choppies, which operates 
its South African stores in and around the mining areas of 
the North West Province. 

Key operational strategies
� e investments made in management systems, logistics, 
warehousing and the establishment of Choppies-branded 
products have started to bear fruit, and created a solid 
platform for future growth. With our existing infrastructure, 
we are capable of virtually doubling the size of the  current 
store network. We have built strong  relationships with our 
supplier network,  allowing for tighter integration into our 
business  processes through our quality IT and logistics 
systems.

� e implementation of an Enterprise Resource Planning 
(ERP) system will vastly improve the � ow of information 
to key decision-makers in the organisation. � is is a key 
element in our drive to contain costs, allow for faster and 
more accurate  decision-making and procurement, while 
at the same time scaling up our operations  for future 
expansion.
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Prospects and challenges

Our focus in the next three years will be on  improving 
margins in our existing stores, while expanding the network 
to smaller towns where � xed costs are lower, and margins 
are higher. At the same time, we continue to evaluate our 
product mix at store level so as to emphasise faster growing 
and higher margin line items. 

A considerable amount of e� ort has been  invested in 
smoothing our supply chain for  faster and more e�  cient 
response times. � is has started to yield bene� ts in terms 
of  improved customer satisfaction and overall e�  ciency 
of supply.

Choppies business model, as indicated above, is to 
immunise itself as far as possible from  external market 
threats and conditions by remaining extremely competitive 
on price and focusing on towns that are under serviced by 
the retail sector. 

� e challenge for Choppies is to maintain and increase 
its share of the Botswana retail  market under trying 
conditions. � e South African economy presents even 
greater challenges, particularly in the geographic locations 
around Rustenburg where we operate.

South African labour unrest has been a  feature of the local 
economy in the last year and yet it is pleasing to note that 
our stores have performed well under these conditions.

South African operations incurred a small loss mainly due 
to:

1. Delay in rolling out stores due to various reasons like 
delayed licenses, permits and equipment supplies.

2. Stores break even time also longer in South Africa

3. � e head o�  ce structure is already in place to cater for 
over 100 stores in South Africa. � e economics of scale will 
start appearing when we cross 30 stores which will add to 
our pro� tability in South Africa.

Growth opportunities

As part of our plan to diversify and strengthen our income 
stream, our strategic plan calls for the store network to be 
expanded to new geographical  areas, not just in Botswana 
and South Africa, but in  other countries in the region 
such as Zimbabwe, Zambia and Tanzania. Our plans to 
expand into these countries are well advanced and further 
announcements in this regard will be made in due course. 

� e sub-saharan economy is expected to  continue growing 
at rates in excess of 5% over the next � ve years, presenting 
excellent opportunities  for growth going forward as 
consumer demand is expected to match or even exceed 
these levels.

Malawi

South Africa

Botswana

Namibia

Zimbabwe

Zambia

Tanzania

Mozambique

Our larger dream.. 
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Post year end acquisition

Subsequent to the close of the � nancial year end, Choppies acquired SupaSave and MegaSave retail 
businesses in Botswana, adding a total of 7,800 square metres to its retail space. � is  acquisition expands 
our presence in areas previously under-serviced by Choppies, and will make a material di� erence to sales 
and earnings � gures for the Group in the coming � nancial year. As a socially responsible corporate group, 
Choppies has retained all the sta�  working in the acquired companies and also employed additional 
manpower as needed to boost the management team.
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Our store growth for the past 10 years 

‘Stepping up swiftly for yet another success’
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Human resources

Choppies strives to be regarded as a preferred  employer in the 
markets in which it operates. To this end, it o� ers  bursaries, 
training, development, and motivational  programmes to its 
employees. All employees are given skills-speci� c training and 
are a� orded opportunities for self-advancement.

� e training, development, and motivational programmes have 
built corporate knowledge and passion amongst  employees. 
� e Group has been rewarded by low sta�   turnover, and an 
employee cadre of signi� cant experience and knowledge in the 
Group’s niche, in a competitive industry.

At management level, the Group employs key management  
personnel who are experienced in the industry, quali� ed in their 
area of responsibility, and who are passionate about the  business. 
� e result is an e� ective management team that works to build 
on the established success of the business, and to achieve its 
strategic goals and objectives. We also o� er ample opportunities 
for all sta�  to rise through the ranks and achieve supervisory or 
management positions. Hence, there is a high degree of skills 
transfer in the Group that is promoted and encouraged.

HR training 
Choppies is committed to raise skill competence at every level of the organisation. 

Choppies Retail Academy imparts training programmes and hands on training to our employees, thus enabling 
them to develop the requisite skill sets needed for the competitive retail environment.  � e following chart 
illustrates the number of sta�  trained at the Choppies Retail Academy for the � nancial year under review.

‘Our brand our soul’

‘Our people our asset’

Retail Management 371

Merchandising  263

O�  ce Administration 187

Sales Transaction 257
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Social responsibility

� e Group takes its social responsibility  seriously 
and is actively involved in the  communities within 
which it operates. It  employs over 100 physically 
handicapped  persons and contributes signi� cant 
amounts to charities, inter alia Botswana Red Cross, 
SOS Children’s Villages, � e Lady Khama Charitable 
Trust Fund, and sponsors sports and recreational 
entities  and events.

PMR Africa awards
We are particularly delighted with the recognition the 
Group received from PMR Africa for its various social 
responsibility activities. � e following PMR Africa 
Awards were received during the year:

• Companies doing most to enhance the    Presidential 
Task Group’s Vision 2016 (a national manifesto 
for the people of Botswana) – 1st Overall 

• Retail Stores (fresh produce) – 1st Overall 
• Companies/institutions doing most for economic 

empowerment – 1st Overall 
• Retail Stores (food) – 4th Overall
• Companies held in high esteem as good 

corporate citizens based on their corporate social 
responsibility initiatives and investments over the 
past 12 months – 1st Overall.

Choppies is proud to be associated with the Lady 
Khama Charitable Trust Fund. We  remain one  of 
the single largest donors to this most worthwhile 
cause.� e Group is a Gold Sponsor of the University 
of Botswana Foundation, which is a non-pro� t trust 
intended to engage the  public and private sectors and 
other stakeholders in  partnerships with the University 
of Botswana. 
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� e Group was the main sponsor of the My Star  
Talent Show, which showcases and promotes local 
talent in Botswana.  Choppies was an associate 
sponsor of the Kabelano  Charity Cup, which is an 
annual soccer event intended to provide a  vehicle for 
the country’s budding footballers to put their talents 
on display.  Other noteworthy social responsibility 
activities include:

• Donation of wheelchairs to the O�  ce of the 
President 

• Provided a bursary for a selected Sans student to 
undertake studies at the Sans Research Centre, 
part of the University of Botswana.

Social Responsibility (continued)

� e group built and handed over 26 houses towards 
the Presidential Housing Appeal.

Donations

In the year ended 30 June 2013, the company paid 
donations  amounting to P2,842,077. � e directors 
seek rati� cation of these donations by a resolution of 
the shareholders at the annual general meeting.

Choppies donates wheelchairs to the O�  ce
of the President Handing over food hampers to the needy

Choppies employees visiting patients 
at a hospital in Botswana Choppies employees entertaining

school children



19

Corporate governance

� e main board, audit and remuneration  committees 
are constituted in terms of best  corporate governance 
practice, with non  executive and independent board 
members  appointed to chair each committee. 

Note: Our independent non executive director  
Mr. Timothy Gordon Marsland resigned from the 
board on the 24th September 2013. A replacement to 
the Board will be made in due course.

OUR GREATER TEAM

We acknowledge the contribution from  Mr. Marsland 
over the years of service to Choppies Enterprises 
Limited and wish him all the success in his future 
endeavours.

� e board is still well-balanced with two  executive 
directors, two non executive  independent directors 
and one independent chairman.

� e recently commenced Rustenburg warehouse facility.
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CHOPPIES ENTERPRISES LIMITED

CHOPPIES ENTERPRISES LIMITED 
Directors' attendance at Board and committee meetings during the financial year ended 30 June 2013 

Board 
Date of Meeting 

September 27, 2012 February 19, 2013 March 19, 2013 June 18, 2013 

Audit Committee 
Date of Meeting 

September 20, 2012 March 12, 2013 May 31, 2013 

Remuneration Committee 
Date of Meeting 

January 10, 2013 March 12, 2013 

� e  following table outlines the composition of the various boards and the meetings held throughout the year.
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Value added statement

Value added statement 2013 2012
Particulars Amount % Amount %
Revenue (including other income) 4 045 215 333       3 313 654 444    
Less : Direct expenses (3 521 601 556)      (2 899 862 279)  

Value added 523 613 778          100% 413 792 165       100%

Contribution to employees 237 090 630          45.28% 182 477 297       44.10%
Community investments 2 842 077              0.54% 4 014 245           0.97%
Providers of capital 61 338 403            11.71% 56 941 585         13.76%
Central and local governments 45 591 706            8.71% 27 954 224         6.76%
Re investment into the group
 - Depreciation 73 374 972               56 225 322     
 - Profits ploughed back for the expansion 103 375 990             86 179 492     

176 750 962          33.76% 142 404 814       34.41%

Value applied 523 613 778          413 792 165       
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Choppies Enterprises Limited
Directors’ report
for the year ended 30 June 2013

� e directors have pleasure in presenting their report and the annual group and company � nancial state-
ments of Choppies Enterprises Limited for the year ended 30 June 2013.

General information
Choppies Enterprises Limited is a company domiciled in the Republic of Botswana and listed on the Bot-
swana Stock Exchange (BSE). � e company Registration Number is 2004/1681.

Nature of business
� e primary business of the group is concentrated in the retail supermarket industry. Choppies Enterprises 
Limited and its subsidiaries operate principally in Botswana and South Africa. Choppies Enterprises Lim-
ited operates as an investment holding company.  

Financial position and results
� e � nancial position and results for the year under review are re� ected in these � nancial statements set 
out on pages 28 to 56.  

Stated capital
� ere was no movement in the company’s stated capital during the year (2012: 130 434 781 ordinary 
shares at a value of P138 072 116 were issued).

Preference shares
60 000 preference shares at a value of P105 were issued in the Group (2012: 550 000 preference shares at 
a value of P85 060 were issued). � e total number of preference shares in issue at 30 June 2013 was 610 
000 (2012: 550 000).

Dividends
A gross dividend of P43 143 909 was declared and paid during the current � nancial year (2012: Nil).

Events after reporting date
� e acquisition of Mega Save (Pty) Ltd and Supa Save (Pty) Ltd for a consideration of P 42 374 270 was 
� nalised and is e� ective from 01 July 2013.

Directors
His Excellency Festus Gontebanye Mogae
Farouk Essop Ismail
Ramachandran Ottappathu
Timothy Gordon Marsland
Dorcas Kgosietsile
Robert Neil Matthews 
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Choppies Enterprises Limited
Directors’ report (continued)
for the year ended 30 June 2013

Secretary     
Corporate Services (Pty) Ltd   
P O Box 406      
Kgale Mews, Gaborone    
Botswana

Registered address
Unit 5, Plot 115
Kgale Mews, Gaborone
Botswana

Independent auditors
KPMG
Plot 67977, O�  Tlokweng Road
Fairground O�  ce Park
PO Box 1519
Gaborone
Botswana

Bankers
Barclays Bank of Botswana Limited
First National Bank Botswana Limited
Absa Bank South Africa Limited
Bank of Baroda (Botswana) Limited
Capital Bank Botswana Limited
Nedbank South Africa Limited 
Stanbic Bank Botswana Limited
Standard Chartered Bank Botswana Limited
Standard Bank South Africa Limited
First National Bank (South Africa) Limited
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EXPLANATORY STATEMENT IN RESPECT OF THE SPECIAL BUSINESS TO BE 
CONDUCTED AT THE ANNUAL GENERAL MEETING. 

� e Directors believe that distribution of circulars, notices, annual reports and � nancial  statements in 
electronic format by electronic means, where possible, as opposed to distribution in hard copy paper 
printed format, would (a) accelerate receipt of information by shareholders (b) result in  substantial cost 
saving to the company (which has 5598 shareholders) and (c) be environmentally responsible.

Recently, the Company sent a questionnaire to shareholders enquiring whether shareholders would prefer 
to receive information from the Company in electronic as opposed to the hard copy format. A substantial 
number indicated a preference for electronic format, whether by way of publication on the website, email 
or in digital format (CD or “� ash stick” or equivalent)
  
Article 28 of the current Constitution dictates that notices, reports, accounts or documents to be sent 
to shareholders, be sent by ordinary mail, which restricts the format to hard copy printed paper format 
� e Directors propose this Article be amended, to permit dispatch and delivery of notices, reports, 
accounts, circulars, and other documents to shareholders by electronic format and propose the following 
resolution:- “Article 28.2 of the Constitution of the Company registered on 1  November 2011 be 
amended, by deletion of the existing wording and replacing same with

“All notices, reports, accounts, circulars or documents required to be sent to a shareholder may be 
delivered by posting thereof to a website established by the company or dispatch by electronic format 
(including but not restricted to email, or readable instrument e.g. “CD or � ash stick”) or by delivery of 
“hard” copy printed paper format or posting of “hard” copy printed paper format, to the appropriate 
address provided by the shareholder.
and

“Article 28.3 of the said Constitution is amended by the replacement (a) word 
“posted” where it appears with the words “delivered as envisaged in Article 28.2” and (b) of the word 
“posting” where it appears with the words “delivery as envisaged in Article 28.2”.
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CHOPPIES ENTERPRISES LIMITED 
Notice is hereby given that the Annual General Meeting of shareholders of Choppies 
Enterprises Limited will be held at 15.30 hrs on Thursday, 5 December 2013 at Lansmore 
Hotel, Plot 54353, Masa Center, New CBD, Gaborone Botswana, for the purpose of 
transacting the following business:  
 

 
AGENDA  
 
Ordinary Business: 
 

 

1. To read the notice convening the meeting 
 

2. To receive, consider and adopt the group Audited Financial Statements for the year 
ended 30 June 2013 together with the Directors’ and Auditor’s reports thereon. 

 
3. To approve the distribution of the dividend as recommended by the directors. 

 
4. To elect directors of the company.  

 

Dorcas Kgosietsile and Robert Matthews who retire by rotation in terms of Article  
20.9.1 of the Constitution being eligible, offer themselves for re-election. 

 
5. To approve the remuneration for the Directors for the year ended 30 June 2013. 
  
6. To approve the remuneration of KPMG for the past year’s audit and their appointment 

for the ensuing financial year. 
 

Special Business: 
 

7. To consider and if thought fit, pass with or without amendment the following 
resolutions, as special resolutions:-. 
 
That the Constitution of the Company, registered on 1 November 2011, be amended as 
follows:- 
 
“Article 28.2 of the Constitution be amended, by deletion of the existing wording and 
replacing same with “All notices, reports, accounts, circulars or documents required to be 
sent to a shareholder may be delivered by posting thereof to a website established by the 
company or dispatch by electronic format (including but not restricted to email, or 
readable instrument e.g. “CD or flash stick”) or by delivery of “hard” copy printed paper 
format or posting of “hard” copy printed paper format, to the appropriate address 
provided by the shareholder. 
 
And 
“Article 28.3 of the said Constitution is amended by the replacement (a) word “posted” 
where it appears with the words “delivered as envisaged in Article 28.2” and (b) of the 
word “posting” where it appears with the words “delivery as envisaged in Article 28.2”. 
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8. To specially resolve in terms of Section 128 of the Companies Act Cap 42:01 and ratify 

the donations made by the Company for the year ended 30 June 2013 in the sum of 
P2,842,077.  
 

9. The answering by the Directors and Management of questions put by shareholders in 
respect of the affairs and the business of the Company. 
 

10.  To transact such other business as may be transacted at an Annual General Meeting. 
 

11.  To close the meeting. 
 
 

PROXIES 
 

A member entitled to attend and vote may appoint a proxy to attend and vote for him on his 
behalf and such a proxy need not be a member of the company. The instrument appointing 
such a proxy must be deposited at the registered office of the company C/o Corporate 
Services (Pty) Ltd., Unit 5 Kgale Mews, Kgale Hill, P.O Box 406, Gaborone, not less than 48 
hours before the meeting. 
 
NOTE TO SHAREHOLDERS:- 
Shareholders to note that a copy of the Minutes of the Annual General Meeting held on 7 
December 2012 will be available for inspection at the Registered Office of the company and 
a copy of the same can be made available within 5 days from the date of receipt of a written 
request from a shareholder.  
  
By order of the Board        
 

Corporate Services (Pty) Ltd. 
 

Company Secretaries        
Unit 5 Kgale Mews, 
Kgale Hill, 
P O Box 406 
Gaborone, Botswana 
 
Date: 5 November 2013 
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PROXY FORM 

For completion by holders of Ordinary shares 

Please read the notes overleaf before completing this form 
For use at the Annual General Meeting of Shareholders of the company to be held at 3.30 pm on the 5th December 
2013 at Lansmore Hotel, Plot 54353, Masa Center, New CBD, Gaborone, Botswana. 

I/We 
(Name in block letters) 
 
 
 
Of 
(Address) 
 
Hereby appoint 
 

1. _______________________________ or failing him/her, _______________________________ 

2. _______________________________ or failing him/ her, _______________________________ 

3. The Chairman of the meeting 

As my /our proxy to act for me/us at the 2013 Annual General Meeting, to vote for or against the resolutions 
and/or abstain from voting in respect of the Ordinary Shares registered in my/our name in accordance with 
the following instruction  

Number of ordinary shares 

  For Against Abstain 
Ordinary resolution 1     

 Ordinary resolution 2     
 Ordinary resolution 3     
 Ordinary resolution 4     
 Ordinary resolution 5     

Special resolution 6     
Special resolution 7     

 
 
Signed at 

 
 
 

Date: 

Signature __________________ 

Assisted by (where applicable) 

Each shareholder is entitled to appoint one or more proxies (who need not be member/s of the 
company) to attend, speak and vote in place of the shareholder at the Annual General Meeting. 
Please read notes 1 -7 on the reverse side hereof 
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1. A Shareholder must insert the names of two alternative proxies of the Shareholder’s choice in the space provided with or 
without deleting "Chairman of the Annual General Meeting". The person whose name appears first on the form of proxy 
and whose name has not been deleted shall be entitled to act as proxy to the exclusion of those whose names follow. 

2. A shareholder’s instruction to the proxy must be indicated by the insertion of the relevant number of votes exercisable by 
the Shareholder in the appropriate space provided. Failure to comply herewith will be deemed to authorize the proxy to 
vote at the Annual General Meeting as he/she deems fit in respect of the Shareholder’s votes exercisable thereat, but where 
the proxy is the Chairman, failure to comply will be deemed to authorize the proxy to vote in favour of the resolution. A 
Shareholder or his/her proxy is obliged to use all the votes exercisable by the Shareholder or by his/her proxy. 

3. The completion and lodging of this form will not preclude the relevant Shareholder from attending the Annual General 
Meeting. 

4. The Chairman of the Annual General Meeting may reject or accept any form of proxy not completed and/or received 
other than in accordance with these notes provided that he/she is satisfied as to the manner in which the Shareholder 
concerned wishes to vote. 

5. An instrument of proxy shall be valid for the Annual General Meeting as well as for any adjournment thereof, unless 
the contrary is stated thereon. 

6. The authority of a person signing the form of proxy under power of attorney or on behalf of a company must be attached 
to the form of proxy. 

7. Where Ordinary Shares are held jointly, all Shareholders must sign. A minor must be assisted by his/her guardian. 
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